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KRULL * 

ATOP EARNING 
VIDEO GAME 


Under development tor the last 
18 months, KRULL Is Gottlieb’s 
first movie-themed video game. 
Players can relive the movie’s 
thrills in the video world of 
KRULL. Featuring five different 
and challenging adventures in 
one overall game, the player 


advances through several scenes, 
battling the Beast and his army. 
Field-tested against top new and 
established revenue-collecting 
games at five locations for a total 
of 41 weeks, KRULL averaged 
$211/week in revenues. 


e collection reports showing KRULL’s 

rformance in three major markets: 
























KRULL 

A MAJOR 
PROMOTI 

The KRULL promotion is designed to 
increase summer traffic at participating 
locations. The promotion is a major local- 
market, advertising-supported program 


HERE’S HOW IT WORKS: 


At department store, Jordache 
distributes one coupon per custom 
for the period August 1 -August 14, 
redeemable for two free plays on th< 
KRULL coin-op game at participatir 
locations listed on the coupon. 
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